32

digitally-enabled capabilities to deliver seamless
products and services across all lines of business
to our valued customers
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diversify our ePayment offerings -
We invested in developing and nurturing future ety : |
talents to ensure AmBankers succeed in their = | N
careers and are groomed as future leaders of the Ny
Bank :: ‘
=
& \We have a new branch model-that encompasses - :
q
N N
| N
“
N
1 4
| R

FEENNNEENNE NN DN

AMMB HOLDINGS BERHAD 01 Ove 3ank Group 02 Key 04 Management Discussion and Analysis



05 Leadership ‘ 06 Sustainability Report

07 Additional Information

Financial Highlights
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TOTAL INCOME

RM4,227.2

Million

PROFIT ATTRIBUTABLE
TO SHAREHOLDERS

RM1,340.7

Million
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CUSTOMER DEPOSITS

RM113.0

Billion

RETURN ON
EQUITY

7.4%

COST TO INCOME RATIO

49.9%
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GROSS LOANS, ADVANCES
AND FINANCING

RM107.2

Billion
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CET1 CAPITAL RATIO

12.4%

&

DIVIDEND
PAYOUT RATIO

30.0%
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