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AmBank Islamic launches AmJutawan Campaign with
Total Prizes of up to RM2.5 Million

AmBank Islamic Berhad (AmBank Islamic) launched the AmJutawan campaign
(Campaign) where depositors of its latest product, AmWafeeq Savings Account-i
(AmWafeeg-i), will stand a chance to win up to RM2.5 million worth of prizes,
including the grand prize of RM1.0 million cash. The Campaign will run for 12
months from 1 September 2019 until 31 August 2020.

“The Campaign is aimed at attracting existing and new customers to save in the
AmWafeeq Savings Account-i, whereby a higher balance leads to higher entries
which in turn increases the chances of winning the prizes offered in the Campaign.
The main highlight of this Campaign is the grand prize of RM1 million cash, which
would be presented to the winner in conjunction with the Merdeka Day celebrations

in 2020,” said Eghwan Mokhzanee, Chief Executive Officer, AmBank Islamic.

“The AmJutawan campaign is in line with our continuous efforts in providing the
avenue to our customers to save, whilst concurrently rewarding them for their trust
and confidence banking in with AmBank Group,” added Dato’ Sulaiman Mohd Tahir,

Group Chief Executive Officer, AmBank Group.

In addition to the grand prize of RM 1 million cash, depositors of AmWafeeq-i
during this campaign period stand a chance to win the second prize of RM100,000
cash. The winners of the grand and second prizes will be announced in conjunction
with the Merdeka Day celebration in 2020. Meanwhile, quarterly prizes of RM50,000
each will be presented in November 2019, February 2020 and May 2020. There will
also be a total of 330 monthly prizes comprising 30 monthly prizes worth RM 1,000

each, which will be given away for 11 months starting September 2019 until July
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2020. Finally, each AmBank Group branch will give away one unit of 50-inch LED

television to a total of 165 winners.

In order to win the prizes, the number of entries earned are based on the
customers’ monthly average balances (MAB). Customers may also attain double
entries by registering, applying or subscribing to any one of the booster products
and services of AmBank Group such as AmOnline, Auto-Finance, Term Deposits,

Takaful, ASB Financing and other Current or Savings Account products.

For further details on the Amlutawan campaign and AmBank Group’s other

on-going campaigns, please visit https://ambank.com.my or our social media

platforms.

ﬁ @AmBankMalaysia @ @AmBankMY @AmBankMY

About AmBank Group

AmBank Group is a leading financial services group with over 40 years of expertise in supporting the
economic development of Malaysia. We have over three million customers and employ over 9,000
people.

The Group was listed on the Main Market of Bursa Malaysia in 1988. It is the sixth-largest banking
group by assets in Malaysia, with a market capitalisation of around RM13.7 billion and assets of
RM158.8 billion as at 31 March 2019.

AmBank Group serves over three million individual and corporate customers. It provides services in
wholesale banking, retail banking, business banking, investment banking and related financial services
which include Islamic banking, underwriting of general insurance, stock and share broking, futures
broking, investment advisory and management services in assets, real estate investment trust and
unit trusts.

For more information, please visit ambankgroup.com

For further information, please contact Syed Anuar Syed Ali, Executive Vice President, Group Corporate
Communications and Marketing, AmBank Group at Tel: 03-2036 1703 or email at

sasa@ambankgroup.com
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